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St. Valentine's Day 
Commercialized holiday sours the sweetness of love 
BY SANDRA CHALMERS 
Senior Staff Writer 

People traditionally view 
February 14 as the day to cel-
ebrate love, to remember love, 
and to make love, but in 2009, 
the holiday may be more about 
the dough in the bank than the 
heart shaped candies. 

Valentine's Day is celebrated 
in most countries as a day to 
show affection to loved ones 
with cute notes, red roses, and 
teddy bears, but many believe 
that Valentine's day is becom-
ing more of a commercialized 
holiday than a day of apprecia-
tion. 

If only Americans could 
take the famous lyrics sung 
by The Beatles "Can't Buy Me 
Love" a little more seriously, 
Valentine's Day Wouldn't W 
one of the top revenue produc-
ing holidays. This year's Val-
entine's Day total spending is 
to reach $14.7 billion, accord-
ing tf the National Retail 
FederJSon's 2009 Valentine's 
Day Consumer Intentions and 
Actions survey, conducted by 
BIGresearlh. 

Americans buy approxi-
mately seven biUkm greet-
ing cards leach year produc-
ing approximately $7.5 billion 
in sales, with Valentine's Day 
generaéííg 25% of these sales, 
according to the Greeting Card 
Association's website. Valen-
tine's J^ay is ihe SiVHHniRW 
popular holiday tor sending 
cards, apart from Christmasl 
being number one. * 

Some say 'I love you' \^itjj a 
box x)f chocolates, diamonds o l 
even f i d d l y stuffed anffiials, 
but it IS quite evident that 
the A m e r S b culture dgpiqg 
it important H f say the three 
words through thé wallet. 

In February of 200F?fewelry 
stores across the nation so l r 
$2.6 billion worth of jewelry, 
according to the U.S Census 
Bureau. 

So, why do Americans feel a 
need to spend so much money 
on a holiday that is meant for 
sentiment expression rather 
than material possessions? 

¡&3M& 

"VaientiiPs Day Iflwglally* 
just an excuse to buy^and 
eat chocolate," said Jillian^ 
Kerstetter, a sophomore at 
CSUSM. "It's like Easter, 
people celebrate it, but they 
may not really know what it 

means. 

how^ValentilSPs Day become a 
hdiiday iŝ  a bit of a nfystery, 
threeiiayths elqarly exist, jpin-
tered o n a very peculiar Saint 
Valentine. 

f Photo courtesy ofSonofthesouth.net 
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Thermost prominent myth 
states that some historians 

Relieve Saint Valentine was 
a priest in the Roman Empire 
under Emperor Claudius, who 
improvised a rule that single 
men made better soldiers. 

Thus Claudius outlawed mar-
riage for young soldiers. Saint 
Valentine illegally contin-
ued to perform marriages for 
young soldiers and Claudius 
had him imprisoned and sen-
tenced to death. 

The myth continued in that 
while Saint Valentine was 
imprisoned he fell in love with 
the jailor's daughter, to which 
he exchanged love notes with 
and signed themf"from your 
Valentine," according to His-
tory.com a website directly 
linked with the History Chan-
nel. 

Feb. 14 was then a day estab-
lished to commemorate his 
death, for dying as a martyr in 
the name of love. 

Since the Middle Ages, 
people celebrated February 

^pagan festival, Lupdealia was 
vpry popular celebration in 

^FeRjt^ha^traditibnfrliy cdbcen-
j r a t ed on fertility anS pairing 
up local bachelors With single 
wome|i, by choosing nrftnes 
out of an jirn at mndiiaif 1 

Other his^pri^stories point 
to February as tfce month for 
flourishing love/ ;# 

Eng^sfr ^ literary author, 
^Ge^reyjfcBaMer, in his work 

"Pa^retiienjy of Fowls" men-
^jjft&s February as a; month of 
romance, in that it is th^spe-
cial time fiiat birds look|for 
potential mating partnlrs. 

In more modern tinjes, 
jSpular culture has also been 
a victim of Cupid's love arrow 
A popular rock band goe#by 
the,name of Bullet for "My 
Valentine, which released its 
debut album on Feb. 14, 2006. 
Even in the filmTndustry, Val-
entine's Day has influenced 
moyiemaier^ to produce the 
most recent horror movie "My 

^ l o f d y Valentine" (2009) that 
has produced a total domestic 
gross of $46.8 million, accord-
ing to BoxOfficeMojo.com. 

Saint Valentine has left a leg-
endary imprint on our society, 
and companies have commer-
cialized for revenue, making 
the task of spreading the love 
easier said than done. 
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BY IVAN GARCIA 
Pride Staff Writer 

February is here, 
and with the coming of 
the shortest month of 
the year taking center 
stage, so will programs 
and days that will help 
to educate. And no, 
Valentine's Day does not count as 
one of those days, unless you and 
your partner decide to move in 
together, learn about each other's 
interests, and/or try new positions 
(some are just hands on learners). 

No matter how you celebrate this 
alleged month of love, there are 
many programs and days to look 
out for that will help to turn your 
grand idea of dinner at McDonalds 
into a romantic candle light dinner 
with roses and candy. Results may 
vary. 

Before I continue, I have to 
admit I don't see the big deal in 
Valentine's Day. I think it's kind of 
sad that we take only one day out 
of the year to tell people we love 
them. Shouldn't we let them know 
everyday? And yes, we're a nation 
of consumers, so of course we 
have to buy our significant others 
flowers, roses, chocolates, ponies, 
or milking machines on this day 
of love. I'd be a hypocrite if I say 
that I've never given/received 
these varying gifts (except for 
the obvious ones.. .chocolates and 
po»ies), hut that'g just how-grow-
ing up goes. 

You learn what your Valentine 
might like and you try to stick to 
the theme of giant red hearts and 
disgusting Chalky candy (because 
nothing says "I love you" quite like 
an uncomfortably dry mouth). 

Moving on, I promised I was 
going to talk about all the great 
events that are going to be on 
campus, and sure enough this 
week has two events in particular 
that will get your blood flowing... 
to various places. 

One in particular is actually 
today, February 10th during Uni-
versity Hour (12pm-lpm) in Mark-
stein 102, which is the H.O.P.E. & 
Wellness Center's "Ask the SEX-
perts: Erotic Play, Making Inti-
macy, Fun and Sexy." Presenter 
Jennifer "Dr. Jenn" Gunsaullus, 
Ph.D. has more than enough cre-
dentials and passion to promote 
education, safety, and openness. 
Gunsaullus is a sociologist and 
doctor in Relationships and Inti-
macy who preaches open and 
honest sexual health as well as 
female empowerment. v 

Finally! 
I'm sorry, but I think all people 

should be able to talk open and 
honestly about sexual health no 
matter what your gender identifi-
cation. Can society please get past 
the idea of the double standard? 
So, now that you know about what 
you're probably missing right now, 
put down this newspaper and get 
over there! It's okay, I'll be here 
when you get back. 

Back? How was it? Was it, dare I 
say, educationally arousing? Good, 
but now you have the next event 
to look forward to...drum roll 
please.. .National Condom Day! 

Yes, an entire day devoted to a 

l a t e x 
o u t f i t 
m a n y 
p e n i s e s 
wear to a 
party, let's 
hope all of them are 
repeat dressers (terrible 
analogy, I know). 

What could be better 
than an entire day focused around 
safety? How about safety, food, 
fun, prizes, and entertainment by 
an up and coming dance group, 
Soul Junkies? Hosted by the 
H.O.P.E. & Wellness Center, this 
event intends to get your questions 
out there and answered. And there 
will, of course, be freebies over at 
Library Plaza during University 
Hour. You know what freebies 
I'm talking about, don't bother 
guessing what they might give out 
because I'm sure there some that 
are already out there unwrapping 
one right now, and no, it's not a 
Christmas present or is it? 

I'm personally just hoping that 
this event is the same or even 
better than how it was last year. Set 
up buffet style, the only difference 
is that there was only one thing on 
this menu. 

With all these great resources 
on campus, there's no reason at 
all for students to say they aren't 
educated or don't like using these 
rubber meat sheaths. 

With these great events and 
resources at hand, young people 
these days do have the choice to 
"have their cake, and eat it too." 

This phrase, by the way, is one 
that I've never really understood, 
I think it's perfectly reasonable for 
someone to want to eat a cake they 
have, there's not much else you 
could do with it. Except hide in one 
if you're a stripper. 

St. Valentine's Day is more 
than cards and flowers 
BY BILL RHEIN 
Senior Staff Writer 

Every year around 
February 14, there 
is a rise in the pur-
chase of lacy cards, 
fancy jewelry, over-
priced flowers, and 
heart shaped candy. 
Over the years, soci-
ety lost the roots of this day, 
commonly referred to as "Val-
entine's Day." 

First off, the day is not just 
called "Valentine's Day." Val-
entine is not a term of endear-
ment. It is a name. Valentine 
lived in the third century and 
was a bishop in Rome. Many 
Christian faiths recognize Val-
entine as a martyr and a saint. 
The Roman Catholic Church 
celebrates his life on February 
14th, thus the day is properly 
titled, Saint Valentine's Day. 

Due to the contribu-
tions of St Valentine, 
the day became syn-
onymous with romantic 
endeavors. Understand-
ing the life of Saint Val-
entine makes the day 
much more romantic. 
Valentine lived in the 
day« of ancient Rome 
where he worked as a 
priest. In secret, he pre-
sided over marriages 
of Christian couples, 
saving them from perse-
cution. By helping these 
'criminals' of the state, 
and for not renouncing 
his faith, St. Valentine 

was tortured and 
beheaded. 

February 14th is 
a day to honor St. 
Valentine's work, by 
doing special deeds 
for one's sweetheart 
or beloved. It can 
also be a day one 
finds a person to 
court. It is not a day 

for consumerism. St. Valentine's 
Days is not a corporate holiday. 
The story of St. Valentine is true, 
as evidenced by the finding of his 
tomb. 

Gifts are nice things, but the 
intention of the present should 
have some meaning. One should 
keep in mind why the day is spe-
cial and where the origin lies. It 
is not a say for hooking up or one 
night stands. It is a day about true 
and undying love, in honor of a 
man who served the world though 
his commitment to love. 

Photo courtesy of virtualmuseum.ca 

A r e 
BYROBERT KNAUF 
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The Pride Crosswords 
Get the answers online at 
www.thecsusmpride.com 
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AZUSA PACIFIC 
U N I V E R S I T Y 

MYEISHA PEGUERO GAMINQ, MAHOD '03 
Vice President and Corporate Giving Manager 
Washington Mutual, Inc. 

4 In theaters this week: Confessions of a 1 

5 Something that smells very bad according to this week's Word(s) 
6 Last name of CSUSM's BSU President 
9 Exclusively 

12 Person without any money of their own according to G2/03/D9 W O K ! ( S ) 

13 This Nobel Peace Prize winner and anti-apartheid activist said "The greatest glory in 
living lies not in never failing, but in rising every time we fall/ 

14 Subject of 'Hits of Sunshine1 for this week's issue 

DOWN 
1 Last week's number one movie at the box office 

On February 14 but not Valentine's Day; National. 
Subject of 'Bill of Rights' for02/03/09 issue 
In the Chair 

.Day 

English literary author whose work "Parliament of Fowls" mentions February as a 
month of romance, in that it is the special time that birds look for potential mating 
partners. 
Student organization that stands for "Justifying Artistic Movement, Collaboration of 
New Talent, Recognizing Our Love.* 
The lowest card in a Full House according to 01/27/D9 Word(s) 
Chinese astrological sign for the year 2009; see 01/27/09 Pride issue 

What's your journey? 
APU's graduate business degree reinforced Myeisha's desire to be a leader of 
change through Washington MutuaPs community programs. 

To learn more about Myeisha's inspiring story, and to explore the accelerated and 
traditional MBA and Master of Arts in Human Resource and Organizational 
Development programs: 

www.apu.edu/expiore/sbm 
(866)209-1559 
sbmgrad@apu.edu 

SCHOOL OF BUSINESS ANO MANAGEMENT.» Graduate Programs 
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Classifieds 
$5,000 to $10,000 San Marcos Company looking for young 
women to donate eggs! Read what it takes at: https:// 
secure.extraconceptions.com/donor-faq.html Sign up at 

www.extraconceptions.com or call 760-798-2265 

Your road to higher 
education starts with the 

SPRINTER 
Leave the driving to us and hop aboard the 

SPRINTER train and BREEZE buses! 

Cal State University San Marcos 
SPRINTER/BREEZE monthly pass 

$49.00 
Purchase through the Parking and Transportation 

Services office (FCB 107). 
Passes go on sale the 25th of the month, but purchase 

yours early! The number of passes is limited. 

NORTH COUNTYTRANSIT DISTRICT GoNCTD.com S 511 


